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Evidence of EminenceEvidence of Eminence
in Art-Photographyin Art-Photography

 25 years of experience with numerous national/25 years of experience with numerous national/
international clients and productions.international clients and productions.

 20 letters received from professional colleagues, former20 letters received from professional colleagues, former
and current employers, peers, and nationaland current employers, peers, and national
organizations.organizations.

 Awards and recognition received.Awards and recognition received.

 National member of Advertising Photographers ofNational member of Advertising Photographers of
America for 19 years.America for 19 years.

 Extraordinary results in the photography classroom.Extraordinary results in the photography classroom.



 National and International MagazinesNational and International Magazines

 Mode Magazine, Sydney, AustraliaMode Magazine, Sydney, Australia

 German VogueGerman Vogue

 Look West Magazine, British Columbia,CanadaLook West Magazine, British Columbia,Canada

 MenMen’’s Fitnesss Fitness

 Los Angeles TimesLos Angeles Times

Recognized beyondRecognized beyond
the boundaries of communitythe boundaries of community















Demonstrably Advanced in PhotographyDemonstrably Advanced in Photography

 National Commercial ClientsNational Commercial Clients
 Eddie BauerEddie Bauer
 Pendleton Woolen MillsPendleton Woolen Mills
 WoolrichWoolrich
 NordstromNordstrom
 DillardsDillards
 Tog ShopTog Shop

          Celebrity PhotographerCelebrity Photographer
          Frequently selected to photograph popular celebritiesFrequently selected to photograph popular celebrities

using trademark lifestyle photography.using trademark lifestyle photography.



















Acknowledged by his peers beyond theAcknowledged by his peers beyond the
norm for others in Photographynorm for others in Photography

1.  1.    Letters from professional colleaguesLetters from professional colleagues

2.  2.    Extraordinary ability as witnessed fromExtraordinary ability as witnessed from
 peer group peer group

3.  3.    AwardsAwards

4.  4.    Extremely Significant ContributionsExtremely Significant Contributions

5.  5.    Unusually successful method of educationUnusually successful method of education

6.  6.    Extraordinary commercial successExtraordinary commercial success



Patrick Patrick DemarchelierDemarchelier
Internationally Renown Fashion, Beauty and Celebrity PhotographerInternationally Renown Fashion, Beauty and Celebrity Photographer

 Iconic photographer of the 1980Iconic photographer of the 1980’’s, 1990s, 1990’’s, and 2000s.s, and 2000s.

 Fashion clients include Marie Claire, French Elle,Fashion clients include Marie Claire, French Elle,
Harpers Bazaar, Glamour, Mademoiselle, Vogue, CalvinHarpers Bazaar, Glamour, Mademoiselle, Vogue, Calvin
Klein, Armani, Anne Klein, Valentino,Klein, Armani, Anne Klein, Valentino, Prada Prada, Gucci,, Gucci,
DonnaDonna Karan Karan,, Guerlain Guerlain,, Chanel Chanel, Michael, Michael Kors Kors, Dior,, Dior,
Ralph Lauren, etcRalph Lauren, etc……..

 Celebrity clients include Princess Diana, Robert de Celebrity clients include Princess Diana, Robert de NiroNiro,,
Tom Cruise, Warren Beatty, Madonna, Julia Roberts,Tom Cruise, Warren Beatty, Madonna, Julia Roberts,
Elton John, Paul Newman, Quincy Jones, Nicole Kidman,Elton John, Paul Newman, Quincy Jones, Nicole Kidman,
President Bill Clinton, Ronald Reagan, Laura Bush, etcPresident Bill Clinton, Ronald Reagan, Laura Bush, etc……



““RickRick’’s clean, classic photographic style centers ons clean, classic photographic style centers on
simple, beautiful, natural light, settings andsimple, beautiful, natural light, settings and
relaxed models.  His dynamic personality andrelaxed models.  His dynamic personality and
buoyant energy produce the optimum shootbuoyant energy produce the optimum shoot
atmosphere contributing greatly to aatmosphere contributing greatly to a  stellarstellar
reputation that extends far beyond Los Angelesreputation that extends far beyond Los Angeles
and New York advertising circlesand New York advertising circles.  .  I can think ofI can think of
countless contacts, cast and crews across thecountless contacts, cast and crews across the
globe who echo my sentiments.globe who echo my sentiments.””

-Patrick Demarchelier, in a letter to the CTC, dated January 22, 2009



Michael ReinhardtMichael Reinhardt
Internationally Renown Fashion and Advertising PhotographerInternationally Renown Fashion and Advertising Photographer

 Successful and well known international editorialSuccessful and well known international editorial
and commercial photographer in the 1970s, 1980sand commercial photographer in the 1970s, 1980s
and 1990s.and 1990s.

 Clients include Marie Claire, Vogue, Clients include Marie Claire, Vogue, Jardin Jardin desdes
Modes, Modes, Vingt AnsVingt Ans, French Elle, Glamour, Elle, The, French Elle, Glamour, Elle, The
New York Times, Life, Esquire, Sports Illustrated,New York Times, Life, Esquire, Sports Illustrated,
LL’’Oreal, Bloomingdales, Calvin Klein, Oreal, Bloomingdales, Calvin Klein, Estee Estee Lauder,Lauder,
Max Factor, Revlon, etc.Max Factor, Revlon, etc.



““Looking at his work, I have been captivated byLooking at his work, I have been captivated by
RickRick’’s unique and subtle use of s unique and subtle use of natural, as wellnatural, as well
as artificial lighting, which gives his images aas artificial lighting, which gives his images a
personal note I have not seen amongst hispersonal note I have not seen amongst his
peerspeers………….. I admire Rick.. I admire Rick’’s ability to insert hiss ability to insert his
understanding of lighting and atmosphere tounderstanding of lighting and atmosphere to
produce the exceptionally realistic feeling that isproduce the exceptionally realistic feeling that is
the essence of his work.the essence of his work.””

                    -Michael Reinhardt, in a letter to the CTC, dated March 2, 2009



““I have had the privilege of working with some of the most notable commercialI have had the privilege of working with some of the most notable commercial
photographers in the industry.  Among these, Rick Steil has beenphotographers in the industry.  Among these, Rick Steil has been  a truea true
standoutstandout  and continues to be my first choice when an important project callsand continues to be my first choice when an important project calls
for only the best.for only the best.””

                       -Chuck Martin, Executive Producer,  Chuck Martin Productions,  Portland, ME

““Truly Truly one of the most influential pioneersone of the most influential pioneers  in this creative industry and a leaderin this creative industry and a leader
in every sense of the word.in every sense of the word.””

                                                               -Patrick Sprinkel, Producer,  Scout Napa Valley,  Napa Valley, CA

““RickRick’’s distinguished reputations distinguished reputation  amongst his peers and clients is exemplary.amongst his peers and clients is exemplary.””
            -Kevin Kapoor, Producer,  Reform Productions,  Miami, FL

Extraordinary Ability as Witnessed by Peer GroupExtraordinary Ability as Witnessed by Peer Group



Awards ReceivedAwards Received

 Awarded national and international campaignsAwarded national and international campaigns

 6 covers for Mode, International Fashion Magazine6 covers for Mode, International Fashion Magazine

 Numerous national advertising campaignsNumerous national advertising campaigns



Fierce Competition for Editorial andFierce Competition for Editorial and
Commercial CampaignCommercial Campaign

““We chose him from aWe chose him from a  multi-national pool of photographersmulti-national pool of photographers  based on his talent andbased on his talent and
respect internationally. respect internationally. ……. . I found his work fresh and new  and unlike anythingI found his work fresh and new  and unlike anything
else being done by other international photographers in the field at that time.else being done by other international photographers in the field at that time.””

-Christine Bookalill,  Editor,  Mode Magazine,  Sydney, Australia

““We had selected Rick from anWe had selected Rick from an  exhaustive national talent searchexhaustive national talent search, and came to use him, and came to use him
many times over the course of 1995-2000.many times over the course of 1995-2000.””

     -Katharine Mow-McCarthy,  Creative Director,  Bugle Boy Industries,  Los Angeles, CA

““He easily stood out fromHe easily stood out from  a vast pool of national candidatesa vast pool of national candidates  due to his distinctivedue to his distinctive
portfolio that was equally matched by his creative and business acumen.portfolio that was equally matched by his creative and business acumen.””

             -Michelle Mensi,  Creative Director,  Catherines Stores,  Memphis, TN

““Rick was chosen because of the beauty and quality of his fashion photographyRick was chosen because of the beauty and quality of his fashion photography
portfolio, but also due to aportfolio, but also due to a  trusted referraltrusted referral  from within the industry.from within the industry.””

                -David Mimbs,  Creative Director,  Tog Shop,  Atlanta, GA















Extremely Significant ContributionsExtremely Significant Contributions

1.1. Created and branded Commercial LifestyleCreated and branded Commercial Lifestyle
Photography.Photography.

 Implemented Implemented ““capture-the-momentcapture-the-moment”” style of photography style of photography
from editorial fashion photography into commercialfrom editorial fashion photography into commercial
advertising.advertising.

 ““He established the industry standardHe established the industry standard  and was the prominentand was the prominent
photographer of Commercial Lifestyle Photographyphotographer of Commercial Lifestyle Photography…….Rick.Rick’’ss
images set the creative standards for all of our otherimages set the creative standards for all of our other
photographers to follow andphotographers to follow and  for which very few were able tofor which very few were able to
achieveachieve..””

--Franchesca PuskarFranchesca Puskar, Creative Director,, Creative Director,
Eddie Bauer Corporation, Eddie Bauer Corporation,   Seattle, WASeattle, WA







Extremely Significant ContributionsExtremely Significant Contributions

2.2. Pioneered the use of digital photography forPioneered the use of digital photography for
on-location productions.on-location productions.

 ““He started shooting in the days of film photography, and wasHe started shooting in the days of film photography, and was
amongamong  the first to pioneer the use of digital photography forthe first to pioneer the use of digital photography for
commercial clientscommercial clients.  .  His world class expertise in both mediumsHis world class expertise in both mediums
not only makes him incredibly versatile, but also able to helpnot only makes him incredibly versatile, but also able to help
his clients determine what is the most appropriate format forhis clients determine what is the most appropriate format for
each job, to achieve the optimum creative results within theireach job, to achieve the optimum creative results within their
budget.budget.””

-- Chuck Martin, Executive Producer, Chuck Martin, Executive Producer,
Chuck Martin Productions, Portland, MEChuck Martin Productions, Portland, ME









Unusually Successful Method of EducationUnusually Successful Method of Education

Inspiring LeaderInspiring Leader
 ““He was able to bring out the very best in each student he workedHe was able to bring out the very best in each student he worked

withwith…….  He is truly a gifted individual with a.  He is truly a gifted individual with a
rare knack for relating to kidsrare knack for relating to kids..””

                                                -Eric Wechsler, Journalism and Yearbook Advisor, Paul Revere Middle School-Eric Wechsler, Journalism and Yearbook Advisor, Paul Revere Middle School

 ““He has demonstrated repeatedly to me that he will make anHe has demonstrated repeatedly to me that he will make an
outstanding photography teacher who will continue tooutstanding photography teacher who will continue to  motivate andmotivate and
enrich the lives of hundreds of young peopleenrich the lives of hundreds of young people  in the years to come.in the years to come.””

                          -Rob-Rob Ducettte Ducettte, Photography Teacher/ Yearbook Advisor, Palisades Charter High School, Photography Teacher/ Yearbook Advisor, Palisades Charter High School

 ““In a way, he has been teaching photography for years. In a way, he has been teaching photography for years. ……..  Rick is a trueRick is a true
mentormentor  to his assistants, always taking the time to share his insights onto his assistants, always taking the time to share his insights on
the technical side of photography.the technical side of photography.””

           -Chuck Martin, Executive Producer, Chuck Martin Productions, Portland, ME-Chuck Martin, Executive Producer, Chuck Martin Productions, Portland, ME



Unusually Successful Method of EducationUnusually Successful Method of Education

Innovative ProgramsInnovative Programs
1.1. Organized community camera donation driveOrganized community camera donation drive

2.2. Implemented camera check out for studentsImplemented camera check out for students

3.3. Adjusted curriculum to include new media applicationsAdjusted curriculum to include new media applications

4.4. Facilitated student art shows at several local public venuesFacilitated student art shows at several local public venues

5.5. Established permanent state-of-the-art studio in photographyEstablished permanent state-of-the-art studio in photography
classroomclassroom






